2005 Breakthrough of the Year Promotion Schedule

Print
23 Dec issue Science - Full Page 4 Color, run as filler after that
Online
The Advances newsletter will have a PS from Dr. Leshner urging people to come back to the site on Dec 22 to see the announcement.   It says "Look for a special online presentation of Science's Breakthrough of the Year to be featured 23 December at http://www.sciencemag.org.  We've got big plans, and you won't want to miss it."

The email announcements will be sent the same day the video is released.  

· Members will be sent directly to the video.

· Non-members (Reg Free) will be sent to a landing page that contains a link to the video and a link to join AAAS.  This can be segmented further into US (print) and international (digital) offers.  In that case, there will be one landing page for US and one for international, and TWO codes will have to be generated by Marlene and her team.  Julie has already requested one for the standard print pricing.
The Google Adwords campaign will have two types of ads.  One based on keyword searches and one that will appear on sites selected by us on sites within the Google network.  Alison is looking at running the ads in biology-related sites.  We can track the conversions from Google most easily by including a piece of code they provide in the payment confirmation screen.  This will allow us to see down to minute detail which keywords and sites resulted in conversions.  If we do this, we do not have to request another tracking code for Realtime – we can use an existing offer.
	Date
	Description
	Audience
	People/Impr.

	15 Dec
	Dec Advances - Leshner's message to members - P.S. teaser
	Members
	72,000

	22 Dec
	Email announcement
	AAAS members
	72,000

	22 Dec
	Email announcement
	Reg Free

   US 

   International
	258,000

	22 Dec
	Email announcement
	ScienceCareers

   US 

   International
	37,000

	23 Dec
	Google Adwords keyword campaign
	The Google Network :

Google, AOL, 

HowStuffWorks, 

AskJeeves (US and UK),  T-Online (Europe), News Interactive (Australia) and more
	

	23 Dec
	Google Adwords site campaign
	Sites handpicked by AAAS that are in the Google content network.
	

	23 Dec – 5 Jan
	NYTimes banner ad
	Science Times online
	

	23 Dec – 5 Jan
	San Jose Mercury News banner ad
	
	

	
	ETOC
	
	

	9 Jan
	BioMed Roundup
	Members
	31,000

	15 Jan
	Jan Advances

Announcement of BOY
	Members
	72,000

	30 Jan
	Science Roundup
	Members
	72,000

	
	
	
	


SFGate Banner Ads

728x90


468x60


300x250


San Jose Mercury News

* Leaderboard Ads (728X90) - 15,000 impressions targeted to the Science &  Health Channel section front 

* Skyscraper  Ads (160X600) - 5,000 impressions targeted to the Science & Health Channel section front 

* Cube ad (160X90) - Semi-fixed cube ad targeted to the Science & Health  Channel sections front

NYTimes

	468x60  / 160x800

	728x90

	336x280

	


